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Description automatically generated]Welcome to York Mind!Recruitment Information Pack
(Fundraising and Social Media Officer)

Thank you so much for your interest in working with us.
In this pack you should find all the information you need to find out what we’re about
This includes:
More about us, what we believe in and our values
Our application process
The job description and person specification
What we expect from our staff
What you can expect from us
Our Organisation 

York Mind is a vibrant and compassionate organisation who work to promote recovery from mental ill-health, improved emotional well-being and independent living. We offer a range of both face to face and digital services from 1:1 support, social activities, advocacy right through to training and services to improve workplace wellbeing. 
Our team really care about making a difference and come together to make a change for people’s mental health. Last year we helped over 4500 people who are living with mental health problems.


















We Believe

· Mental health is important and a part of each of us
· All people have a right to thrive
· [image: ]Access to mental health support should be there for everyone
· Asking for help is brave, and lived experience matters
· Stigma around mental health is wrong and must be challenged
· Our work makes a positive difference and we are here to stay
Our Values

Being Brave -Finding the courage and compassion to connect with, and walk alongside others, providing encouragement through rough times towards better days.
Standing Up - Dedicating ourselves to advancing mental health appreciation, and championing the conditions that enable people to do and be well.
Developing Together - listening to, learning from and helping one another we grow stronger together, becoming better able to serve our communities.
Actively Seeking - Realistic about the scale of the challenge, to achieve equity of standing for mental health and wellbeing. We hold  on to hope, that through our work, things can and will improve
Being Pragmatic - Making decisions based on what’s possible and works for the individual. We are down to earth and communicate  clearly with kindness


[image: ]What people say about us: 


“The counselling was wonderful and so beneficial. My counsellor was lovely; I formed a good relationship with her and this enabled me to think about different ways of doing things. The support helped me to stop feeling like I was drowning.” 
[image: ]

“Before mentoring I was not able to see the positives in life, now I am       able to and it has made me happier.”
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“We always feel the advocates are very much focused on the person's needs in a professional and supportive manner.”
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“The staff at Mind are the nicest people, so helpful and so supportive that I couldn't wish for nicer people to speak with. Thanks to you all for what you do.”
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 “You are doing a fab job at Mind keeping everyone well. You support so many people. I hope that you know how important you guys are to people like me and those you help.

A note from our CEO[image: ]
[image: ]
Thank you for your interest in York Mind. Applying for a job can be a big step for a whole range of reasons and we want to try and make York Mind a potential  work option for as wide a range of people as possible. A diverse staff team helps us live our values, stay creative and gives us new perspectives.

We have included as much information as possible in our pack. If you are interested in a vacancy but are unsure if you should apply, then I strongly recommend you give us a ring. It is equally important that you find out about us as well as York Mind finding about the skills, experience and knowledge you can bring



About the role

The Fundraising and Social Media Officer will play a key role in growing income and awareness by supporting and delivering community, events, and individual giving activity, as well as helping to promote the charity’s work through engaging digital communications.
This is a varied and outward-facing role, ideal for someone who is people-focused, creative, and organised. You’ll support fundraisers, volunteers and donors, helping them feel valued and inspired to make a difference. You’ll also be hands-on with our social media channels, newsletters, and website - sharing stories, promoting campaigns, and celebrating the impact of our supporters and services.
Working closely with the Fundraising Manager and the wider team, you will help deliver events, build relationships with local communities and businesses, and ensure fundraisers have a positive experience with the charity from first contact through to thank-you. 
This role offers an exciting opportunity for someone who enjoys variety, is confident engaging with the public, and has a flair for communication and digital content. Some flexibility will be required, including occasional evening or weekend working to support events and fundraising activity (with time off in lieu).
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	Job Title:

	Fundraising and Social Media Officer

	Hours [Include no of hours of post and if any required days/hours or if this is flexible]

	28 hours per week to be worked flexibly but will include at least two days in the office one of which will be Thursday.

	Salary: 
	£27,500 per annum pro-rata based on a 35 hour week

	Responsible to:
	Fundraising Manager

	Responsible for:
	You will be responsible for managing volunteers

	Office Based/Hybrid Working 
	The role is hybrid between Highcliffe Court, home and the community. The role may include some working with another North Yorkshire Mind.
You will need to be able to work outside of normal office hours to work evenings and weekends to lead fundraising events, in order to meet the needs of the service (for which TOIL can be taken later).

	Aim of the post:

	To play a key role in growing income and awareness by supporting and delivering community, events, and individual giving activity, as well as helping to promote the charity’s work through engaging digital communications

	Main deliverables:

	1 – Community, Events and Peer-to-Peer Fundraising
2 – Volunteer Recruitment and Stewardship
3 – Individual Giving and Donor Engagement
4 – Corporate Fundraising and Relationship Building
5 – Social Media & Digital Communications
6 – Newsletters, Website and Charity Communications
7 – Work within Minds Values

	Main duties:

	1. Community, Events & Peer-to-Peer Fundraising
0. Support the planning, promotion, and delivery of fundraising events (e.g. challenge events, awareness days, community-led initiatives)
0. Be a point of contact for community fundraisers, providing guidance, resources, and encouragement
0. Help recruit and steward participants for key events and campaigns, ensuring a positive supporter journey
0. Support and grow peer-to-peer fundraising activity (e.g. sponsored events, online fundraisers), providing advice and digital support to individuals and groups
1. Volunteer Recruitment & Stewardship
1. Assist with the recruitment, coordination, and support of fundraising volunteers for events and campaigns
1. Provide clear guidance and resources to ensure volunteers feel confident and valued
1. Individual Giving & Donor Engagement
2. Assist in delivering individual giving campaigns, including appeals, regular giving, and online donations
2. Maintain accurate supporter records and contribute to stewardship activity (e.g. thank yous, impact updates, donor journeys)
2. Help identify and support opportunities to increase donor engagement and long-term support
2. Support awareness of legacy giving (gifts in wills) through sensitive and appropriate communications
1. Corporate Fundraising and relationship building
3. Support the relationship management of corporate partners, including communications, updates, and recognition
3. Assist with developing corporate fundraising proposals and presentations
3. Help research and approach potential corporate supporters
1. Social Media & Digital Communications
4. Plan, create, and schedule engaging content across all social media platforms in line with our brand and tone
4. Promote fundraising opportunities, supporter stories, and service updates to build community and drive engagement
4. Monitor social media channels, respond to messages, and grow our digital presence
4. Support peer-to-peer fundraising through digital encouragement, campaign visibility, and supporter recognition

1. Newsletters, Website & Charity Communications
5. Assist in producing and distributing engaging email newsletters to supporters
5. Help keep website content up to date, particularly around fundraising, events, and impact stories
5. Support wider charity communications, including storytelling, case studies, and campaign messaging
7 - Work within York Mind values
· Ensure a commitment to quality, working within York Mind’s policies and procedures 
· Actively engaging within supervision
· Contribute to the wider development of York Mind
· Be a champion for mental health
· Working collaboratively across other York Mind services to help achieve the strategic vision of the organisation

The post holder will carry out any other duties, which are within the scope, spirit and purpose of the job as requested by the line manager.

If duties and responsibilities change, the job description will be reviewed and amended in consultation with the post holder. 


	Essential qualifications:
	







[image: ]Person Specification

Don’t just tell us how you meet the specification – show us! Feel free to tell us about projects you’ve worked on, awards you’ve won, training you’ve undertaken , developments you contributed to. Feel free to add photo’s and videos
	Knowledge , Skills and Experience
	Where this will be evidenced Application (A), Interview (I), Exercise (E) 

	Demonstrable experience and a proven track record of fundraising and social media experience, with a passion for fundraising and making a difference
	A/I

	Our preferred candidate will have an understanding of fundraising principles and/or the charity sector.
	A/I

	Experience of working with volunteers and of organising and stewarding events
	A/I

	Ability to build effective and sustainable relationships with external partners.
	A/I

	Experience of meeting performance targets (including financial targets)
	A/I

	Excellent written, verbal and digital communication skills; a creative thinker with an eye for engaging content and storytelling
	A/I

	Warm, friendly, sociable and approachable, with a positive proactive attitude and a genuine enthusiasm for working with people.
	A/I

	Flexible team player, willing to get stuck in and support across different areas when needed
	A/I

	Experience of paid social media advertising (e.g., Meta Ads, LinkedIn Ads) is desirable
	A/I


	Practical Skills 
	

	Experienced in using software packages to an intermediate level: MS Outlook, Word, Excel, PowerPoint, CRM/database, Mailchimp, Canva
	A/I

	Can use a range of social media channels to create and upload content on platforms such as Facebook, Instagram, Linked in, and TikTok
	A/I

	The ability to create simple video content for social media (e.g. short videos filmed on a smartphone for platforms such as Instagram, Facebook or LinkedIn) would be desirable.
	A/I

	Organised and reliable and can demonstrate the ability to juggle a busy workload with competing priorities
	A/I

	Ability and willingness to work evenings and weekends.
	A/I

	Ability to drive with access to a vehicle to use for events and partnership working (for which expenses will be paid)
	A/I

	Values and Attitudes
	

	A commitment to the York Mind values
	A/I/E

	A commitment to work with the widest range of communities possible to make sure our organisation is representative and inclusive
	A/I

	Self-awareness of own competencies, practical needs and personal resilience, and willing to seek help with these where necessary
	A/I/



* Experience – you should be able to draw on four or five different examples you could use to describe your experience*

*Significant experience – you should be able to comfortably draw on a range of experiences from a number of different situations learnt over a period of time


Our application process 
We prefer to have a conversation with you about the role before you apply. 
We know application forms take ages to fill in, and you may also be worried that your skills and experience might not be a good fit.
We absolutely want to make our roles as accessible as we can to the widest range of applicants, so these conversations give you the opportunity to ask questions, check your skills and experience against the role, and find out more about the application process.
Book a phone conversation in with us before you apply, and we will talk you through the role, how your skills and experience might fit our job description and person specification, and talk you through how to complete the application form.  To arrange a conversation, please contact Nic Willis, fundraising Manager on nic.willis@yorkmind.org.uk 

You don’t have to have this phone call if you’d prefer not to, but we recommend it. That way you know if what you can offer us is a good fit for the role, and you know what we will be looking for when we shortlist our applications. 
Once you’ve submitted your application form, we will compare your application to what we’re looking for with our person specification, and if they’re a good fit, we may contact you for an interview

Closing Date for applications:  9am Mon 2nd March
Interview date:  Week commencing 9th March

.
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Our clients and colleagues are really important to us. We want York Mind to be a great place to work and to receive services from, so we have some expectations of our staff, which we have pulled from our values.
You will:

Put our clients at the heart of your work: Our clients are always front and centre of the decisions we make, and all the work we do is to enhance their lives, progress mental health awareness and reduce stigma. As part of the York Mind team we will expect you to put clients at the centre of your work.
Be empathetic and compassionate : You feel able to walk alongside someone else and appreciate what they are going through, even if this is different to your own experience.  You do this with compassion and kindness
Value difference: Whether this is a protected characteristic or a different point of view, you will embrace diversity and value the differences and contributions we all bring
Champion Equity:  Whenever you are representing York Mind, we expect you to be championing equity in mental health services, and equity across all communities for good quality mental health services
Be non-judgemental – Mental health and wellbeing can be sensitive and challenging subjects. Everyone experiences mental health differently and we all bring a non judgemental approach to our work. You may also need to challenge others stigmatising views in a gentle and non judgemental way.

Be open and transparent – You’re honest with our clients about what help we can give, and open about our expectations of them. You give your views generously and equally listen to others.

Be prepared to muck in! - We’re a team and sometimes the unexpected happens. We expect all of our people to support each other and this might mean you end up doing something you didn’t expect to do, within reason!
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working with us

We’re a friendly bunch, who are passionate about improving mental health for everyone. So you’ll be joining a bunch of likeminded people working together for a common cause. Whether it’s tea and cake in our big meeting room, or a quick catch up on Teams you can be assured of joining a welcoming organisation with wellbeing in mind. 
We offer a range of benefits:
· Hybrid working - Most of our roles offer hybrid working arrangements, with the exception of a few fully office based roles. There is a usual expectation of some office based work in our hybrid roles but this is usually between 1-2 days week. Please check your role requirements at interview. If you prefer to be fully office based, you also have this option
· Flexible Working Arrangements When home working staff have the opportunity to flex their hours between 6am and 9pm to balance their work, life and wellbeing. We also try to accommodate flexible working hours on office days, where possible. 
· Staff Support – We offer an employee assistance programme to support staff, as well as monthly peer support sessions. We also have a staff support group who are involved in improving staff wellbeing 
· Annual leave 25 days annual leave (excl. bank holidays). On completing  2 years continuous service at York Mind, full time employees are entitled to an additional 1 day annual leave per year up to a maximum of 30 days. All leave is pro-rated for part time employees. We also offer additional compassionate and special leave.
· Generous pension contribution – York Mind pay 6% employer pension contribution
· Professional Body membership fees- Where this is an essential part of your role, you can claim these back
· Working in an values based organisation – We are constantly trying to evolve and find ways to live our values. This means sometimes we will all get it wrong, and we will all learn together
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